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Abstract:

Living alongside people with disabilities has become an integral part of daily life, with
advertising playing a role in reshaping the perception of disability by highlighting their life
experiences. However, ads featuring people with disabilities remain limited, often focusing on
products related to disability rather than their everyday activities like work or parenting. This
presents an opportunity for brands to integrate these experiences into their messaging, fostering
societal inclusion and adaptation. The effectiveness of advertising should be measured by its
ability to influence attitudes and behaviors, not just sales, and brands need to support and
empower people with disabilities to remove barriers and enhance competitiveness. The research
investigates how advertising can empower people with disabilities and strengthen brand
competitiveness. It aims to explore the role of ads in removing societal barriers, establish
standards for inclusive ad design, and analyze various ad models. Findings show that integrating
people with disabilities increases consumer loyalty and underscores the importance of corporate
social responsibility. The study recommends brands innovate in representation and maintain
inclusion efforts to boost loyalty and positive competition.

Key words:
Brand, People of determination, Brand Competitiveness.
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